CORPORATE
RESPONSIBILITY
At Millennium & Copthorne Hotels Limited (M&C) we remain committed to delivering service excellence and to operating our hotels in a responsible and
sustainable way. We recognise the importance of our role by being a preferred employer of choice, supporting the local communities with our charitable activities
and protecting the environment for future generations.
During 2020, the global spread of the COVID-19 pandemic presented a number of shifts in the way we, as a business, operated directly with our
stakeholders and presented an unprecedented humanitarian challenge globally. The events of the year had a significant impact on our team
members, altered consumer behaviour, upended our supply chains and stretched charitable and public services beyond capacity.
The year also called for us to act and take decisive actions. Some of these, we did not wish to take, such as making redundancies; others, we embraced,
such as improving communications to ensure we could care for one another remotely and supporting the health care system and front line workers
through hospitality.
This report highlights some of our progress in 2020.
GOVERNANCE
At M&C, we believe that good governance defines how we conduct ourselves as a business and our approach to assessing risk and ethical matters. More than
just compliance, good governance encompasses a strong sense of value and a desire to do what is right for our stakeholders including our guests, suppliers,
colleagues, regulators and the communities in which we operate. We ensure we conduct our business in an ethical and responsible manner.
Structure
M&C is the hospitality arm of Singapore-listed property giant City Developments Limited (CDL). M&C owns, manages and/or brands over 145 hotels across
some 76 locations worldwide. Both CDL and M&C are members of the Hong Leong Group.
Board responsibility
M&C is governed by a Board of Directors comprising of two Executive directors and two Non-Executive directors. Below the board sits the Executive Committee
comprising of two Executive Directors and the Group Chief Financial Officer. The Executive Committee has overall responsibility for the Group’s corporate responsibility
efforts with Kwek Eik Sheng, Executive Director taking the lead on such matters. The Executive Committee reports into the Board and both the Board and Executive
Committee are chaired by Kwek Leng Beng who also serves as Executive Chairman of CDL. Underpinning our commitment to sustainability, the Executive Committee
supports a number of policies and procedures, collectively referred to as “Responsible Hospitality,” which are designed to recognise and manage the Group’s wider impact
on the environment and the communities in which we operate. These policies are reviewed regularly and are updated as necessary. Key policies can be found at
https://investors.millenniumhotels.com/corporate-responsibility/group-policies
Compliance
Within our operations, we are fully committed to meeting our legal and regulatory compliance obligations. We strive to adhere not only to the letter of the law,
but also the spirit of the law.
In 2020 we did not receive any material fines or penalties associated with non-compliance with any laws relating to the environment, human rights violations, labour
standards, anti-bribery or taxation.
No donations were made by the Group for political purposes during the year (2019: £nil).
To raise awareness of key operational risks and ensure we meet our compliance requirements, our global online compliance training platform continues to deliver
training on laws and regulations relating to anti-bribery and corruption, data protection, competition and modern slavery.
Anti-bribery and anti-corruption
The Group’s anti-bribery policy has been developed in line with the requirements of the UK Bribery Act 2010 and is routinely reviewed, with the last update having
taken place in February 2020. A risk assessment is conducted to identify those categories of employees who require training on bribery and corruption, including
colleagues in higher-risk functions such as procurement and sales. The Group also maintains a dedicated whistleblowing hotline and an e-mail account that allows
employees to report concerns about illegal or unethical behaviour. As M&C becomes integrated into the CDL Group, this is managed by CDL’s Ethics Officer who is
also the Head of Internal Audit. Such reports are made free from reprisal.
A Group-wide anti-bribery compliance guide sits behind our anti-bribery policy and is also made available to all employees. This guide identifies key operational activities
and countries where corruption is perceived to be a high risk and sets out a number of procedures for managing these risks, including procedures for conducting due
diligence on business associates and counterparties, operational risk assessments and escalation mechanisms.
We take breaches of these policies seriously and, if necessary, will consider disciplinary action for non-compliance by our employees. In the reporting year,
we are unaware of any staff being disciplined or dismissed due to non-compliance with our anti-bribery policy.
Ethical operations
Beyond our legal and regulatory compliance obligations, the Group is committed to maintaining the highest standards of ethics and integrity in the way we conduct
business. Our Code of Ethics and Business Conduct (“Code of Ethics”) sets out the minimum standards we expect from all employees in their dealings with
colleagues, customers, suppliers and other stakeholders to ensure that our business is conducted responsibly. We also expect our suppliers and business partners
to follow the standards set out within our Code of Ethics and other related policies including, for instance, our Anti-Bribery and Business Hospitality and Gifts policies,
over which the Executive Committee has oversight.
Throughout our operations globally, we respect the human rights of our colleagues and others, including customers, suppliers and business partners. We have in
place a human rights policy that reflects our commitment to certain fundamental principles, which are aligned with those of the International Labour Organisation and
the UN Guiding Principles on Business and Human Rights and include freedom of association and collective bargaining.
In accordance with the requirements of the Modern Slavery Act 2015, the Company regularly undertakes a review of its supply chain. Last year we highlighted a number
of improvements to our compliance framework as outlined in our formal slavery and human trafficking statement, which is available at
https://investors.millenniumhotels.com/corporate-responsibility/supply-chain-transparency-statement. For instance, we revised our standard contractual terms and
conditions to require all suppliers and each of their sub-contractors, to comply with the Act. We also sought to have standardised procurement processes
designed to ensure we select and manage our suppliers appropriately. This is reflected in the Company’s decision in 2019 to outsource its procurement
processes, mainly for food items, in the United States to Hilton Supply Management, given Hilton’s given its significant resources and reputation as a responsible
hospitality company. If the affiliation with Hilton Supply Management proves to be successful, we will consider this business model in other areas of our Group.
This area remains a priority for the Executive Committee and we will continue to assess and build upon our existing efforts to eliminate modern slavery and
trafficking and will look at ways to quantify the effectiveness of our approach to minimising these risks.
OUR PEOPLE
We recognise that our team members are central to the success of our Group and how we operate. The Group recognises that successful hospitality businesses must
deliver excellent service and we are committed to supporting and encouraging team members to develop and grow their careers within the business.
Notwithstanding the pandemic, we strive to continue our learning and development programmes where possible. This includes our hotels helping young people who are
interested in the industry, including some from disadvantaged backgrounds, by providing employment skills training and vocational opportunities. For example, our
European region has introduced internship and apprenticeship programmes within various functions, often in partnership with local universities and training providers.
Despite COVID-19 challenges which included lockdowns, furloughs, and increasing demands within operations, team members showed true determination and
drive, resulting in over 80% of apprenticeship completions being graded at Distinction level, for programmes carried out during the UK lockdown.
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Over the course of 2020, communication with employees was particularly important in light of the challenges brought about by the coronavirus pandemic and
its long-term impact on the business. As such, the Group’s management team endeavours to keep employees informed about matters of concern to them,
whether through management presentations, updates from regional and functional heads, regional intranet sites and other communications. Likewise, the
Group sought to consult with employees through various means and on a regular basis so that their views could be taken into account.
Regrettably, the Group had to implement unprecedented organisational change, including a reduction of the Group’s workforce by more than 45%, often times
after lengthy consultation processes and engagement with trade unions and even government regulators in certain jurisdictions. During this process, the Board
and management team heard and considered feedback from employees at all levels of the organisation.
Diversity and equal opportunities
We believe that having a diverse workforce brings different perspectives, backgrounds and ways of thinking to our business and allows us to better understand and
serve the communities in which we operate. The Group’s diversity and inclusion policy supports this belief and helps to cultivate a more inclusive work environment
that embraces the engagement and development of a diverse workforce. Regional policies that address local requirements are also in place in various
jurisdictions. Likewise, these policies encourage the employment, training and advancement of disabled persons, having regard to their particular aptitudes
and abilities, provided that they can be employed in a safe working environment. Suitable employment would, if possible, be found for any employee who
becomes disabled during the course of employment. Moreover, we are committed to treating all employees fairly and offering equal opportunities in all aspects
of employment and advancement regardless of age, disability, gender reassignment, marital or civil partner status, pregnancy or maternity, race, colour, nationality,
ethnic or national origin, religion or belief, sex or sexual orientation.
As at 31 December 2020, the Group employed 5,986 people worldwide operating in over 25 countries (2019: 11,687).
DIRECTOR AND EMPLOYEES BY GENDER

Directors
Senior managers1
Other employees

MALE

FEMALE

3
150
3,174

1
71
2,587

1
This is based on the participants in the Group’s 2020 bonus pool and excludes 36 subsidiary
Directors who were external appointments, of which 30 were male and 6 female.

The number of employees employed by the Group (excluding the Company’s Directors) at the end of the year, analysed by category, was as follows:
2020
NUMBERS

2019
NUMBERS

4,308
1,004
248
426

9,023
1,497
519
648

5,986

11,687

Hotel operating staff
Management/administration
Sales and marketing
Repairs and maintenance

Supporting health and safety
Ensuring our hotels and offices are COVID-secure are a top priority for the Company. Our “We Clean, We Care, We Welcome” campaign was launched in February 2020
and introduced 10 key hallmarks of cleanliness and hygiene to further enhance the Group’s health and safety measures around the world. Further information on these can be
found at https://www.millenniumhotels.com/en/offers/global/wecleancarewelcome/.

We will continue to put the health and well-being of our team members and all those who visit the Group’s hotels and offices at the heart of our operations. Policies,
procedures and training programmes are implemented to ensure compliance with relevant safety and security legislation. Moreover, risk assessment, management
and monitoring measures continue to be developed and rolled out, with the overriding goal of making our sites safer and ready to deal with emergencies as they arise.
In the UK region, for example, we have in place policies and procedures that are managed and operated to the new standard ISO 45001. These efforts are supported
by user friendly compliance management software, resulting in tighter control of mandatory activities, inspections and the creation of robust internal audit programme.
PRESERVING OUR ENVIRONMENT
We understand that the way we do business can have a significant impact on the world around us and that all of us have an increased level of
responsibility in this area. In general, the industry consumes a significant amount of energy and produces a significant amount of emissions globally and as more
and more people travel, the need for action will increase. In light of this trend over recent years, we have sought to minimise our impact by actively focusing on
reducing energy and water consumption in particular.
In order to determine the current state of our sustainability efforts, we began the process of circulating a sustainability questionnaire to each of our owned and operated
hotels around the world. We found that many hotels were pro-actively engaging with their communities and implementing innovative practices to help reduce our
impact on the environment. Using the data we received from the hotels, we assembled and developed best practice guidelines which can be implemented by our
hotels, on a voluntary basis, depending on local conditions and legal requirements. These guidelines, which are part of our “Responsible Hospitality” regime, will help
to unify the Group’s approach to sustainability practices and will provide us with a means to better track the initiatives being undertaken by our hotels and how
successful they are. As previously mentioned, we expect this work to grow over time as initiatives are tested and refined.
Energy efficiency
The management of our energy use is a key component of our sustainability strategy. Each of the Group’s operating regions work to identify energy savings
opportunities by optimising the operational efficiency of plant and equipment and upgrading systems. In 2020, our hotels continued to focus on retrofitting LED lighting
and upgrading heating and cooling systems, where appropriate, which helped to improve the electricity efficiency of our estate. Also, at the end of 2019, our UK
business participated in Phase 2 of the Energy Savings Opportunity Scheme, a UK mandatory energy assessment scheme for large organisations. As part of the
scheme, energy audits were carried out at a selection of our hotels. The energy audits identified further energy efficiency measures which we are considering in terms
of cost versus consumption savings.
This year our data set for the Group’s greenhouse gas reporting includes 78 owned and operated hotels over which we had access to data for the reporting period.
Energy consumption by these primarily consisted of electricity from grid, natural gas, diesel, purchased steam and chilled water. The Group’s overall energy
consumption for the year decreased by 36%, on an absolute basis, compared to 2019, mainly due to the impact of COVID-19 and the subsequent restrictions that
were enforced. The Group’s 2020 energy intensity, which measures the energy consumed per hotel room, decreased by 31% compared to 2019.
The 2020 energy consumption of our owned and operated hotels is shown below.
ABSOLUTE
(KWH)

2020
PER ROOM
(KWH)

347,217,771

2019
ABSOLUTE
(KWH)

PER ROOM
(KWH)

15,226 546,560,129

22,011

In 2020, carbon equivalent emissions associated with our energy use decreased by 35%, with the energy intensity per room decreasing by 29% compared with the
previous reporting year. This decrease largely resulted from the widespread decarbonization of the electricity grid in the countries in which M&C hotels operate.
Greenhouse gas reporting

The Group’s greenhouse gas reporting covers the full year 2020 to align with our financial reporting year of 1 January to 31 December. For the 2020 reporting period, the
carbon footprint of our owned and operated hotels was 165,749 tonnes using a location-based approach. To calculate our emissions, we followed the Greenhouse Gas
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Protocol Corporate Accounting and Reporting Standard methodology (“GHG Protocol”) and the operational control approach to determine the properties to be included
within the data set.
In line with the latest guidance provided by the GHG Protocol with regard to Scope 2 accounting, we have included market-based emissions as well as location-based
emissions in order to provide a clearer picture of the nature of our electricity consumption. Deriving emission factors from contractual instruments, market-based
calculations allows the Group to account for the real nature and consequent carbon intensity of the electricity purchased. It should be noted that for the purpose of
year-over-year comparisons, location-based emissions will continue to be used, as these provide a more accurate reflection of the emission changes associated with
the Company’s internal energy efficiency initiatives.
Science-Based Target

In 2019, M&C set a Science-Based Target (“SBT”) to reduce the Group’s carbon emission by 27% by 2030 as set out below. SBTs are greenhouse gas reduction goals
aligned with the latest science on minimising climate impact.

“M&C commits to reduce absolute scope 1, 2 and 3 GHG emissions 27% by 2030 from a 2017 base year.
The target covers scope 3 emissions from fuel- and energy – related activities, waste, business travel,
employee commuting, upstream leased assets, franchises and investments.”
The following table provides an update on current progress made towards achieving our SBT.
2020

TARGET

-29%

-27% by 2030

CLIMATE CHANGE

Reduce absolute scope 1, 2 and 3 GHG emissions
27% by 2030 from a 2017 base year.

Due to the scope of the aforementioned SBT, franchise hotels managed by third party operators are included within the scope of the Group’s carbon footprint. This
allows us to accurately understand the Group’s performance against one of the largest emission sources included in the target. The results showed a 22% decrease
in franchise emissions since the target was set in 2017. At a Group level, there has been a 29% reduction in emissions compared to 2017 mainly driven by the impact
of the COVID-19 pandemic.
Details of our total carbon footprint are summarised in the table below:

GLOBAL TONNES OF CO2E
2020

2019

39,372

54,952

96,149

140,729

Scope 2 Market-Based3

91,706

139,200

Scope 34

30,228

51,6865

No. of rooms

22,804

24,831

Scope

11

Scope 2 Location-Based2

7.27

9.96

Franchise Hotels Emissions

131,563

219,185

Total gross emissions excl. Franchises (Location-Based)

165,749

247,367

Total gross emissions excl. Franchises (Market-Based)

161,307

245,838

Total gross emissions incl. Franchises (Location-Based)

300,021

466,551

Total gross emissions incl. Franchises (Market-Based)

295,578

465,022

Carbon intensity excl. Franchises (tonnes of CO2e/room)

Direct emissions from activities owned or controlled by our organisation that release emissions into the atmosphere.
Indirect emissions that are a consequence of our organisation’s activities but which occur at sources we do not own or control (includes electricity, district heating, district cooling and imported steam).
3 Scope 2 market-based emissions reflect emissions from electricity that the Group has purposefully chosen.
4 Other indirect emissions that are a consequence of the Group’s activities, but which occur at sources that are not owned or controlled by us and which are not classed as Scope 2 emissions.
5 Includes emissions associated with water use, energy consumed by third party laundry, waste, business travel, well-to-tank and transmission and distribution (does not include franchises to allow for year-on-year comparisons).
1
2

Relative: Carbon emissions by source chart
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During the reporting period, absolute location-based emissions (excluding franchises) decreased by 33% compared to the same period last year, mainly due to
the COVID-19 pandemic and the subsequent lockdown, meaning a large portion of our hotels had to completely or partially halt operations. Moreover, emissions
per room decreased by 27% to 7.27 tonnes of CO2e/room and per floor area by 15% to 0.09 tonnes of CO2e/m2. Emissions per room and per floor area continue
to reduce on an annual basis.
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The Group’s Scope 1, 2 and 3 emissions, as well as the underlying energy, refrigerant, waste, water and travel data, have been externally verified by an independent
third party, Bureau Veritas UK Limited, in accordance with ISO 14064-3: 2006 Standard. A copy of the verification statement can be found at
https://investors.millenniumhotels.com/corporate-responsibility
Waste
As a group, we encourage all our hotels to reduce the amount of waste they produce. This is achieved in many different ways, including reducing the use of consumables
such as plastics, packaging and paper with a view to further minimising environmental impact.
The Group’s London hotels continue to work closely with their UK waste contractor to improve recycling facilities in the back of house areas and conference rooms. For
example, glass bottles for drinking water are now provided in the guest rooms and function rooms, thereby eliminating the use of plastics. By introducing this system,
we manage to reduce our annual plastic waste and the carbon emissions associated with the production, transportation and recycling of plastic water bottles.
We are also driving change through our goal of eliminating single-use plastics throughout our hotels on a global basis. Single-use plastics have been posing a
significant adverse impact on the environment, particularly to our marine system. Our hotels are phasing out disposable plastic straws and stirrers, plastic water cups
and plastic bin liners.
The Group set out to improve the quality of its waste volume reporting in 2018 with the aim of tracking its progress in waste reduction going forward. In 2020 total tonnes
of waste (landfill, recycled, composted, incinerated and other waste) decreased by 58% on an absolute basis and by 55% on a per room basis compared to 2019. More
specifically, as seen by the table below, disposal of waste to landfill has decreased by 63% on an absolute basis and by 60% on a per room basis.

2020

2019

ABSOLUTE
(TONNES TO
LANDFILL)

PER ROOM
(TONNES TO
LANDFILL)

ABSOLUTE
(TONNES TO
LANDFILL)

4,083

0.18

11,169

PER ROOM
(TONNES TO
LANDFILL)

0.45

Water use
We understand that water is a scarce resource and that demand is likely to surge over the next few decades; we therefore actively strive and encourage our colleagues
and guests to conserve water usage in our hotels, particularly where we operate in water-stressed regions.
In line with our commitment to reduce water consumption at source, we continue to execute a series of water conservation strategies including investing in
water efficient technologies, process improvements and reusing and recycling water. This work targeted kitchens, laundry areas, gardens, spas, heating and cooling
systems and is ongoing. We also continued to retrofit motion sensors and low flow fixtures in common areas, back of house areas and guestrooms.
Central to our water conservation plan is to increase the amount of water that we can recycle and reuse, using alternative methods to provide cooling to our chiller systems
whilst maintaining high system efficiency. We look to implement these at the design stage or in conjunction with major system or property renovations.
Water consumption data is as follows:

20201
ABSOLUTE
(M3 CONSUMED)
CONSUMED)

2,908,234

1

2019
PER ROOM
(M3 CONSUMED)

128

ABSOLUTE
(M3 CONSUMED)

4,441,932

PER ROOM
(M3 CONSUMED

179

Water consumption data collected from 78 hotels that were owned or operated by the Group

RESPONSIBLE SOURCING
Another key area where we can make a difference is with our supply chain. With all procurement decisions, whilst it is important that our hotels are able to purchase
the goods and services they need to operate effectively at the right price, we also must ensure that robust due diligence is performed on our suppliers so that we can
understand and address any social or environmental issues.
We work closely with our local and international suppliers to ensure that their products and services meet the demands of our operations and the expectations of our
guests and other stakeholders. Moreover, we expect our suppliers to demonstrate effective management of energy use, greenhouse gas emissions, water use,
waste, pollution, resource use and biodiversity. We also question whether suppliers have appropriate corporate governance arrangements in place to operate in an
ethical and sustainable manner, whilst encouraging diversity and equal opportunities throughout their business.
Our selection process for suppliers is stringent and we request and review information on their reduction of packaging, environmental policies and sustainable
transport plans prior to contracts being signed. Within our Europe region, we have established processes to assess all new suppliers based on their environmental,
labour, anti-bribery and human rights practices. The system provides transparency and allows us to employ a strict audit and review process. It also allows us to
manage our suppliers centrally and it increases our visibility over their product sourcing and transportation.
Wherever practical, we purchase products made from local renewable and ethically sound sources. Specific focus is placed on using suppliers that reduce emissions
and air pollution from food miles and our aim is to use suppliers with a demonstrable commitment to sustainable production methods. To demonstrate our commitment
to sustainable and ethical sourcing, we have implemented a number of initiatives which includes reducing the amount of packaging and single-use plastics used by the
Group.

SUPPORTING OUR COMMUNITIES
The novel coronavirus pandemic had a devastating social economic impact on some of the most vulnerable members of our societies. As many local
services had to close their doors, many of the Group’s hotels engaged with their local communities in an effort to attract local business or alternative forms of
business. Some hotels, such as the Millennium Minneapolis hotel in the United States, for instance, took on homeless customers as part of the community’s
efforts to battle the spread of the virus, while other hotels took on student housing or hospital overflow business, remained open to cater to healthcare and
other critical workers or served as quarantine hotels for travellers.
This year also saw several other activities aimed at supporting local communities and charities. Below are some of the initiatives with which our colleagues
were engaged in order to help build brighter futures for their communities.
Millennium Knickerbocker Chicago, US
Over December 2019, the sales team at Millennium Knickerbocker Chicago partook in the season of giving, delivering desserts and festive cookies to the
Covenant House of Chicago, which serves over 100 homeless youths and young adults aged 18 to 24 on Christmas Eve and Christmas Day.
In addition to the food, the hotel, working with other local properties, also collected over 900 sets of toiletries for the youths.
Covenant House is a youth homeless shelter in Chicago that reaches some 74,000 youths in need each year, providing housing and support services to help
homeless, runaway and trafficked young people.
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Millennium Harvest House, Boulder, US
The hotel has been reaching out to the community and partnering with local charities. Through charitable efforts from the community, guests and hotel
associates, donations of non-perishable food items were made to the Community Food Share, a local food bank, and a boxful of donated new socks, scarves,
hats and gloves, were collected as part of the Boulder Hotel and Motel Association’s Socktober campaign to provide knitwear for the homeless population
during the colder months.
Millennium Hotel London Knightsbridge, UK
The team at Millennium Hotel London Knightsbridge set up a Food Bank donation drive, where staff and hotel guests came together to ensure food security for
those in need in the local community.
A total of 324 items ranging from tinned food and pasta to tea and coffee and bottled drinks were collected and donated to a local food bank in time for distribution
to the less fortunate over the Christmas holiday thanks to the generosity of the hotel team and guests.
Hard Days Night Hotel Liverpool, UK
In February 2020, the team at the Hard Days Night Hotel hosted a fundraising lunch in support of R Charity, to buy new hospital gowns for the Royal Liverpool
and Broadgreen University Hospitals’ breast cancer units. Items that were secured for the auction at the charity event included a signed Liverpool FC football,
tasting session and a tour at the Liverpool Gin Distillery, afternoon tea for four with prosecco at the Hard Days Night Hotel and an autographed football jersey
by Liverpool FC right-back, Trent Alexander-Arnold. The lunch proved to be a huge success, raising a total of nearly £4,500 for the worthy cause
R Charity is a not-for-profit organisation that raises funds for the Royal Liverpool and Broadgreen University Hospitals NHS Trust to care for patients from
Merseyside, Cheshire, Lancashire, North Wales and the Isle of Man
Copthorne Tara Hotel London Kensington, UK
Staff from the Copthorne Tara hotel came together for a cake bake contest, adding a competitive twist to a traditional bake sale.
A total of nine staff from the hotel participated in the ‘bake-off’ to win a place at one of the top 3 positions. Following the judging, all cakes were then put up for
sale at £1 a slice raising over £100 for the Chelsea Community Hospital School, a charity which helps to provide education for children and young people aged
4 to 18 while they are in hospital.

The amazing cakes baked by the team for the charity competition

Millennium Hotels and Resorts (MHR)
In a show of solidarity with key workers, health care professionals and patients from all over the world during the Covid-19 pandemic situation, MHR used hotel
room lights to put on a luminous display of love.
Urging the world to stand united in the fight against COVID-19, six hotels across the UK, Middle East, China, USA, New Zealand and Singapore lit up rooms to
form a heart motif on their facades. The hotels representing each region were Copthorne Tara Hotel London Kensington in the UK, Grand Millennium Dubai in
the Middle East, Grand Millennium Beijing in China; Millennium Maxwell House Hotel Nashville in the US; M Social Auckland in New Zealand; and Orchard
Hotel in Singapore.

Millennium Maxwell House Nashville (left photo) and Orchard Hotel Singapore (right photo) are among the hotels that lit up their room lights to spread positivity.

Millennium Hotels and Resorts (MHR), Singapore
MHR was presented with The ‘Lions of Healthcare’ community project organised by Ad Planet Group as a way for Singapore companies to acknowledge the
work of the healthcare industry with tangible rewards. To honour the valiant efforts of Singapore’s healthcare workers, MHR introduced a special treat to thank
them for working hard in keeping everyone safe during the pandemic. Offering discounted accommodation and food and beverage, provided an opportunity for
those in the healthcare profession to take some time out to relax at MHR’s Singapore hotels.
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Millennium Hotels and Resorts (MHR), Singapore
In line with the SingapoRediscovers campaign organised by the Singapore Tourism Board, (MHR) has formed a strategic partnership with Wildlife Reserves
Singapore (WRS), covering three aspects – community, curated staycation experiences and member appreciation and WRS operating Jurong Bird Park, Night
Safari, River Safari and Singapore Zoo.
The partnership allows MHR to engage guests with personalised experiences and align its marketing strategies with the government’s drive to encourage
Singaporeans to enjoy mini-holidays in their own backyard.

 Community
MHR stepped up its community efforts by supporting the mental well-being of its Stay-Home-Notice (SHN) and quarantined guests. Through the collaboration,
MHR brings wildlife experiences right into the guest rooms through the WRS’ Hello from the Wild Side virtual programme. Hosted by WRS’ animal care team,
the fun and engaging initiative allows SHN and quarantined guests to virtually interact with its animal family and get a unique glimpse into their routines and
enrichment activities, from the insider perspective.

Guests can enjoy the ‘Millennium Wild Experience’ with orangutans (left) or pandas, which include a private tour guide to the Singapore Zoo or River Safari and getting up-close
with the animals.



Curated Staycation Experiences

Specially curated staycation packages, which involves personalised experiences at WRS’ Wildlife parks like Millennium Wild Experience with the
Orangutans and Millennium Wild Experience with the Pandas were made available when guests book a staycation with MHR. Through the curated experiences,
guests are able to enjoy an exclusive session with the WRS’ animal care team to learn more about orangutans or pandas. In addition, they are able to go
behind-the-scenes for up-close encounters with the animals.
Guests can also add-on a free and easy tour of the Singapore Zoo or the Jurong Bird Park with their own personal tour guide and private buggy in addition to
their room stay. Staycation packages with admission tickets to the Singapore Zoo or Night Safari are also available.


Member Appreciation

The partnership opens up more benefits for MHR My Millennium members as well as WRS Friends of Wildlife members, in appreciation of their support to both
organisations. From September 2020, My Millennium members are able to enjoy a discount on selected food and beverage purchases across WRS’ four wildlife
parks, while Friends of Wildlife members also enjoy a discount on a la carte menus at participating MHR restaurants in Singapore.
Copthorne Hotel Cameron Highlands, Malaysia
Earlier this year, during Malaysia’s Movement Control Order (MCO) lockdown, Copthorne Hotel Cameron Highlands embarked on a cabbage planting project.
What started as a regular gardening project was soon brought to another level, going from farm to table for dining.

Organic homegrown cabbage planted by the hotel team.

The cabbages that were planted during the MCO had been harvested and cooked in dishes in the staff canteen for the Caretaker Crew who were unable to
return to their hometowns before the inter-state borders in Malaysia closed. The idea then blossomed into harvesting the organic homegrown cabbage to serve
to guests, allowing them to enjoy fresh produce that goes straight from the garden, to the kitchen, and finally to the dining table.
LOOKING AHEAD
We will continue to step-up our corporate responsibility efforts with the knowledge that this is a long-term pledge that will help to keep us on the path to creating
a more sustainable and responsible future.
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