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CORPORATE RESPONSIBILITY 

 
Millennium & Copthorne Hotels Limited (“M&C”) is committed to operating its hotels in an economically, socially and environmentally sustainable manner whilst 
making a positive impact on the communities where its properties are located.  We continuously strive to be a preferred employer of choice by fostering an engaging 
and inclusive work environment, supporting our local communities with our charitable activities and preserving the environment for future generations.  

This report highlights some of the actions we have taken in 2021 to enhance our sustainability efforts. 

GOVERNANCE 

At M&C, we believe that good governance defines how we conduct ourselves as a business.  In addition to regulatory compliance, good governance 
encompasses a strong sense of values and a desire to do what is right for our stakeholders including our guests, suppliers, colleagues, regulators and the 
communities in which we operate.  We strive to conduct our business in an ethical and responsible manner. 

Structure 
M&C is the wholly-owned hospitality division of its shareholder, Singapore-listed conglomerate, City Developments Limited (“CDL”).  M&C owns, manages and/or 
franchises its brands at over 145 hotels across some 76 locations worldwide.   

Board responsibility 
M&C is governed by a Board of Directors comprising of two Executive directors and two Non-Executive directors.  An Executive Committee, comprising of the two 
Executive Directors and other senior members of the management team, as the Board may appoint, reports to the Board. The Executive Committee has overall 
responsibility for the Group’s corporate responsibility efforts with Kwek Eik Sheng, Executive Director, taking the lead on such matters.  Both the Board and the Executive 
Committee are chaired by Kwek Leng Beng who also serves as Executive Chairman of CDL.  Underpinning our commitment to sustainability, the Executive Committee 
supports a number of policies and procedures, collectively referred to as “Responsible Hospitality,” which are designed to recognise and manage the Group’s wider impact 
on the environment and the communities in which we operate. These policies are reviewed and updated as necessary. Key policies can be found at Corporate 
Responsibility : Millennium Hotels and Resorts . 
 
Compliance 
Within its operations, M&C is fully committed to meeting its legal and regulatory compliance obligations. We strive to adhere not only to the letter of the law, 
but also to the spirit of the law. 

In 2021, we did not receive any material fines or penalties associated with non-compliance with any laws relating to the environment, human rights violations, labour 
standards, anti-bribery or taxation. 

No donations were made by M&C for political purposes during the year (2020: £nil). 

To raise awareness of key operational risks and ensure we meet our compliance requirements, our global online compliance training platform continues to deliver 
training on laws and regulations relating to anti-bribery and corruption, data protection, competition and modern slavery.  M&C is conducting a top-down review of 
its compliance programme and plans to appoint a new group compliance manager in 2022 to oversee the group’s regulatory compliance function. 

Anti-bribery and anti-corruption 
M&C’s anti-bribery policy is compliant with the requirements of the UK Bribery Act 2010.  A risk assessment is conducted from time to time to identify those categories 
of employees who require anti-bribery and corruption training, including colleagues in higher-risk functions such as procurement and sales. M&C also maintains a 
dedicated whistleblowing hotline and an e-mail account that allows employees to report concerns about illegal or unethical behaviour.  As M&C becomes integrated 
into the CDL Group, this is managed by CDL’s Ethics Officer who is also the Head of Internal Audit.   Such reports are made free from reprisal. 

A group-wide anti-bribery compliance guide sits behind our anti-bribery policy and is also made available to all employees. This guide identifies key operational activities 
and countries where corruption is perceived to be a high risk and sets out a number of procedures for managing these risks, including procedures for conducting due 
diligence on business associates and counterparties, operational risk assessments and escalation mechanisms. 

We take breaches of these policies seriously and, if necessary, will consider disciplinary action for non-compliance by our employees. In the reporting year, 
we are unaware of any staff being disciplined or dismissed due to non-compliance with our anti-bribery policy. 

Ethical operations 
Beyond our legal and regulatory compliance obligations, M&C is committed to maintaining the highest standards of ethics and integrity in the way it conducts its 
business. Our Code of Ethics and Business Conduct (“Code of Ethics”) sets out the minimum standards we expect from all employees in their dealings with 
colleagues, customers, suppliers and other stakeholders to ensure that our business is conducted responsibly. We also expect our suppliers and business partners 
to follow the standards set out within our Code of Ethics and other related policies including, for instance, our Anti-Bribery and Business Hospitality and Gifts policies, 
overseen by the Executive Committee.  

Respect for human rights, including the rights of our colleagues, customers, suppliers and business partners is fundamental to our global operations. We maintain a 
human rights policy that reflects our commitment to certain fundamental principles, which are aligned with those of the International Labour Organisation and the UN 
Guiding Principles on Business and Human Rights and include freedom of association and collective bargaining. 

In accordance with the requirements of the Modern Slavery Act 2015, M&C regularly undertakes a review of its supply chain. Last year we highlighted a number of 
improvements to our compliance framework as outlined in our formal slavery and human trafficking statement, which is available at Corporate Responsibility : 
Millennium Hotels and Resorts . For instance, we updated our standard contractual terms and conditions to require all suppliers and each of their sub-contractors, 
to comply with this statute and our Human Rights Policy.  We are also working to standardise our global procurement processes to ensure we select and 
manage our suppliers appropriately.  This is an evolving process and we will continue to assess and build upon our existing efforts to eliminate modern slavery 
and human trafficking from our supply chains and business operations, and continue to look at ways to quantify the effectiveness of our approach to minimising 
these risks.  

OUR PEOPLE 

We continuously work to ensure that our colleagues around the world are suitably skilled and qualified to meet the operational needs of the business.  M&C recognises 
that successful hospitality businesses must deliver excellent service and we are committed to developing, supporting and retaining the right team to provide this.  Our 
aim is to offer opportunities for them to develop and grow through effective succession planning processes. 

Our hotels also foster young people who are interested in developing a career in the hospitality industry, including many from disadvantaged backgrounds, by providing 
employment skills training, internship and vocational opportunities. For example, our European region operates internship and apprenticeship programmes within various 
functions, often in partnership with local universities and Government-regulated training providers. 
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In 2021, communication with employees was particularly important in light of the challenges brought about by the coronavirus pandemic and its impact on the 
hospitality business.  As such, M&C’s management team endeavoured to keep employees informed about matters of concern to them, whether through 
management presentations, updates from regional and functional heads, regional intranet sites and other virtual communications. M&C also consulted with 
employees through various means and on a regular basis so that their views could be taken into account in the decision-making process.  

Diversity and equal opportunities 
Diversity is the concept of understanding that each individual is unique, and that each of our individual differences, when they come together for a common purpose, 
can achieve remarkable results. We believe that having a diverse workforce which includes individuals with a range of characteristics (such as gender, religion, 
race, age, ethnicity, sexual orientation, education, and other attributes) and different perspectives allows us to better understand and serve our customers and the 
communities in which we operate. We believe that workplace diversity leads to innovation and creates a work environment where employees see a representation 
of a variety of cultures, backgrounds, and ways of thinking, are happier and more productive. M&C’s diversity and inclusion policy supports this belief and helps to 
cultivate a more inclusive work environment that embraces the engagement and development of a diverse workforce.  Regional policies that address local 
requirements are also in place in various jurisdictions. Likewise, these policies encourage the employment or redeployment, training and advancement of 
disabled persons, having regard to their particular aptitudes and abilities, provided that they can be employed in a safe working environment.  Suitable 
employment would, if possible, be found for any employee who becomes disabled during the course of employment.  M&C is committed to treating all employees 
fairly and offering equal opportunities in all aspects of employment and advancement regardless of age, disability, gender reassignment, marital or civil partner 
status, pregnancy or maternity, race, colour, nationality, ethnic or national origin, religion or belief, sex or sexual orientation.   

As at 31 December 2021, the number of employees employed by the Group (excluding the Company’s Directors), analysed by category, was as follows: 

  
 

2021 
NUMBERS 

2020 

NUMBERS 

 

Hotel operating staff 4,744 4,308  
Management/administration 962 1,004  
Sales and marketing 211 248  

Repairs and maintenance 441 426  

  6,358 5,986   

Supporting health and safety 
We are committed to creating a safe and healthy environment for our employees, customers, suppliers and all other stakeholders we work with or who are impacted by 
our operations.  Policies, procedures and training programmes are implemented to ensure compliance with relevant safety and security legislation in each of the regions 
in which we operate. Moreover, risk assessment, management and monitoring measures continue to be developed and rolled out, with the overriding goal of making 
our sites safer and ready to deal with any emergencies if they arise. 

Ensuring our hotels and offices are COVID-secure remains a top priority for the Company.  Our “We Clean, We Care, We Welcome” campaign was launched in 
February 2020 and introduced 10 key hallmarks of cleanliness and hygiene to further enhance the Group’s health and safety measures around the world.  
Further information on these can be found at https://www.millenniumhotels.com/en/offers/global/wecleancarewelcome/ 

PRESERVING OUR ENVIRONMENT 

We understand that the way we do business can have a significant impact on the world around us and that all of us have an increased level of 
responsibility in this area. In general, the hospitality industry consumes a significant amount of energy and produces a significant amount of emissions globally.  As 
more and more people travel, there is a greater need for immediate and effective action to counter the negative impact of global travel. M&C has sought to minimise 
its impact by actively focusing on reducing energy and water consumption in particular. 

In order to unify the Group’s approach to sustainable practices, M&C is in the process of developing an environmental improvement programme which will include 
identifying sustainability initiatives and targets to be achieved by each property and each operating region.  These initiatives and targets will be regularly monitored 
and reviewed by a senior management committee.  From the data received from our hotels, we are working to develop best practice guidelines which can be 
implemented by our hotels, as may be varied by local conditions and legal requirements, and will enable us to track the initiatives being undertaken by our hotels and 
review their effectiveness.   

Energy efficiency 
The management of resources, specifically our energy use, is a key component of our sustainability strategy. Each of M&C’s operating regions work to identify energy 
savings opportunities by optimising the operational efficiency of plant and equipment and by upgrading less efficient systems. In 2021, our hotels contributed to energy 
and carbon savings through multiple initiatives in each region. Electricity and gas consumption continues to see reductions due to investments in LED lighting 
retrofitting, heating and cooling system upgrades, and Building Management System (“BMS”) upgrades. Low/no-cost energy efficiencies have been achieved through 
behaviour change projects involving staff monitoring of unoccupied areas/energy waste, altering chiller equipment set-points, and reducing unnecessary lighting. 
These measures have not seen a reduction in guest hotel experience or our service standards.  

In 2021, our data set for the M&C group’s greenhouse gas reporting includes 77 owned and operated hotels over which we had access to data for the reporting period. 
Energy consumption by these primarily consisted of electricity from grid, natural gas, diesel, purchased steam and chilled water. The Group’s overall energy 
consumption for the year decreased by 5%, on an absolute basis, compared to 2020.  The COVID-19 pandemic and its associated restrictions continued to affect 
hotel operations in 2021, where in some instances hotels only opened late in the year. The M&C group’s 2021 energy intensity, which measures the energy consumed 
on a “per hotel room” basis, decreased by 3% compared to 2020.  

The 2021 energy consumption of our owned and operated hotels is shown below. 

                      2021             2020 

ABSOLUTE  PER ROOM ABSOLUTE    PER ROOM 

(KWH) (KWH) (KWH) (KWH) 

 

330,439,439     14,743 347,217,771     15,226 

 

In 2021, carbon equivalent emissions associated with our energy use decreased by 2%, with the energy-related carbon intensity per room decreasing by 0.1% 
compared with the previous reporting year.   

Greenhouse gas reporting 
The Group’s greenhouse gas reporting covers the full year 2021 to align with our financial reporting year of 1 January to 31 December. For the 2021 reporting period, the 
carbon footprint of our owned and operated hotels was 157,127 tonnes using a location-based approach.  To calculate our emissions, we followed the Greenhouse Gas 
Protocol Corporate Accounting and Reporting Standard methodology (“GHG Protocol”) and the operational control approach to determine the properties to be included 
within the data set. 

In line with the current guidance provided by the GHG Protocol with regard to Scope 2 accounting, we have included market-based emissions as well as location-
based emissions in order to provide a clearer picture of the nature of our electricity consumption. Deriving emission factors from contractual instruments, market-based 
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calculations allows the Group to account for the real nature and consequent carbon intensity of the electricity purchased. It should be noted that for the purpose of 
year-over-year comparisons, location-based emissions will continue to be used, as these provide a more accurate reflection of the emission changes associated with 
the Company’s internal energy efficiency initiatives.  

Science-Based Target 
In 2019, M&C set a Science-Based Target (“SBT”) to reduce the Group’s carbon emission by 27% by 2030 as set out below.  SBTs are greenhouse gas reduction goals 
aligned with the latest science on minimising climate impact.  

“M&C commits to reduce absolute scope 1, 2 and 3 GHG emissions 27% by 2030 from a 2017 base year. 
The target covers scope 3 emissions from fuel- and energy – related activities, waste, business travel, 

employee commuting, upstream leased assets, franchises and investments.” 

The following table provides an update on current progress made towards achieving our SBT. 

  2021 TARGET 

CLIMATE CHANGE 

Reduce absolute scope 1, 2 and 3 GHG emissions 
27% by 2030 from a 2017 base year.  

-27% -27% by 2030 

 

Due to the scope of the aforementioned SBT, franchise hotels managed by third party operators are included within the scope of the Group’s carbon footprint. This 
allows us to accurately understand the Group’s performance against one of the largest emission sources included in the target. The results showed a 12% decrease 
in franchise emissions since the target was set in 2017. This percentage change is smaller than the previous year, due in part to an increase in franchise hotels 
operating this year (3 additional hotels). At a Group level, there has been a 27% reduction in emissions compared to 2017, mainly driven by the impact of the COVID-
19 pandemic.   

Details of our total carbon footprint are summarised in the table below: 

  

GLOBAL TONNES OF CO2E 

  2021 2020 

Scope 11 36,552 39,372 

Scope 2 Location-Based2  92,108 96,149 

Scope 2 Market-Based3  88,443 91,706 

Scope 34 28,467 32,9375 

No. of rooms 24,831 22,804 

Carbon intensity excl. Franchises (tonnes of CO2e/room) 7.01 7.27 

Franchise Hotels Emissions 149,612 131,563 

Total gross emissions excl. Franchises (Location-Based) 157,127 165,749 

Total gross emissions excl. Franchises (Market-Based) 153,462 161,307 

Total gross emissions incl. Franchises (Location-Based) 307,931 300,021 

Total gross emissions incl. Franchises (Market-Based) 304,266 295,578 

   
1 Direct emissions from activities owned or controlled by our organisation that release emissions into the atmosphere. 
2 Indirect emissions that are a consequence of our organisation’s activities but which occur at sources we do not own or control (includes electricity, district heating, district cooling and imported steam). 
3 Scope 2 market-based emissions reflect emissions from electricity that the Group has purposefully chosen. 
4 Other indirect emissions that are a consequence of the Group’s activities, but which occur at sources that are not owned or controlled by us and which are not classed as Scope 2 emissions.  
5 Includes emissions associated with water use, energy consumed by third party laundry, waste, business travel, well-to-tank and transmission and distribution (does not include franchises to allow for year-on-year comparisons). 
 

Relative: Carbon emissions by source chart  

 
 
 
During the reporting period, absolute location-based emissions (excluding franchises) decreased by 5% compared to the same period last year, mainly due to 
the COVID-19 pandemic and the subsequent lockdown, meaning a large portion of our hotels had to completely or partially halt operations.  Moreover, emissions 
per room decreased by 4% to 7.01 tonnes of CO2e/room and per floor area by 7% to 0.08 tonnes of CO2e/m2. Emissions per room and per floor area continue 
to reduce on an annual basis.  

The Group’s Scope 1, 2 and 3 emissions, as well as the underlying energy, refrigerant, waste, water and travel data, have been externally verified by an independent 
third party, Bureau Veritas UK Limited, in accordance with ISO 14064-3: 2019 Standard. A copy of the verification statement can be found at Corporate Responsibility 
: Millennium Hotels and Resorts 
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Waste 

As a group, we encourage all our hotels to reduce the amount of waste they produce.  This is achieved in many different ways, including reducing the use of consumables 
such as plastics, packaging and paper with a view to further minimising environmental impact. 

M&C’s London hotels continue to work closely with their UK waste contractor to improve recycling facilities in the back of house areas and conference rooms. For 
example, glass bottles for drinking water are now provided in the guest rooms and function rooms, thereby eliminating the use of plastics. By introducing this system, 
we manage to reduce our annual plastic waste and the carbon emissions associated with the production, transportation and recycling of plastic water bottles. 

We are also driving change through our goal of eliminating single-use plastics throughout our hotels on a global basis.  Single-use plastics have been posing a 
significant adverse impact on the environment, particularly to our marine system. Our hotels are phasing out disposable plastic straws and stirrers, plastic water cups 
and plastic bin liners. 

The Group set out to improve the quality of its waste volume reporting in 2018 with the aim of tracking its progress in waste reduction going forward. In 2021 total tonnes 
of waste (landfill, recycled, composted, incinerated and other waste) decreased by 24% on an absolute basis and by 23% on a per room basis compared to 2020. More 
specifically, as seen in the following table, disposal of waste to landfill has decreased by 13% on an absolute basis and by 11% on a per room basis. 

 

2021 2020 

ABSOLUTE PER ROOM ABSOLUTE PER ROOM 

(TONNES TO (TONNES TO (TONNES TO (TONNES TO 
 LANDFILL) LANDFILL) LANDFILL) LANDFILL) 

  3,571 0.16 4,083 0.18 

 

Water use 
We understand that water is a scarce resource and that demand is likely to surge over the next few decades; we therefore actively strive and encourage our colleagues 
and guests to conserve water usage in our hotels, particularly where we operate in water-stressed regions. 

In line with our commitment to reduce water consumption at source, we continue to execute a series of water conservation strategies including investing in 
water efficient technologies, process improvements and reusing and recycling water. This work targeted kitchens, laundry areas, gardens, spas, heating and cooling 
systems and is ongoing. We also continued to retrofit motion sensors and low flow fixtures in common areas, back of house areas and guestrooms. 

Central to our water conservation plan is to increase the amount of water that we can recycle and reuse, using alternative methods to provide cooling to our chiller systems 
whilst maintaining high system efficiency. We look to implement these at the design stage or in conjunction with major system or property renovations.  

Water consumption data is as follows: 

 

20211         2020 

    ABSOLUTE    PER ROOM    ABSOLUTE    PER ROOM 

(M3 CONSUMED)  (M3 CONSUMED)  (M3 CONSUMED)  (M3 CONSUMED 

CONSUMED)      3,004,369    134  2,908,234 128 

 1 Water consumption data collected from 77 hotels that were owned or operated by the Group 

 

RESPONSIBLE SOURCING 

Another key area where we can make a difference is with our supply chain. With all procurement decisions, whilst it is important that our hotels are able to purchase 
the goods and services they need to operate effectively at the right price, we also must ensure that robust due diligence is performed on our suppliers so that we can 
understand and address any social or environmental issues. 

We work closely with our local and international suppliers to ensure that their products and services meet the demands of our operations and the expectations of our 
guests and other stakeholders. Moreover, we expect our suppliers to demonstrate effective management of energy use, greenhouse gas emissions, water use, 
waste, pollution, resource use and biodiversity. We also question whether suppliers have appropriate corporate governance arrangements in place to operate in an 
ethical and sustainable manner, whilst encouraging diversity and equal opportunities throughout their business. 

Our selection process for suppliers is stringent and we request and review information on their reduction of packaging, environmental policies and sustainable 
transport plans prior to contracts being signed. Within our Europe region, we have established processes to assess all new suppliers based on their environmental, 
labour, anti-bribery and human rights practices. The system provides transparency and allows us to employ a strict audit and review process. It also allows us to 
manage our suppliers centrally and it increases our visibility over their product sourcing and transportation. 

Wherever practical, we purchase products made from local renewable and ethically sound sources. Specific focus is placed on using suppliers that reduce emissions 
and air pollution from food miles and our aim is to use suppliers with a demonstrable commitment to sustainable production methods. To demonstrate our commitment 
to sustainable and ethical sourcing, we have implemented a number of initiatives which includes reducing the amount of packaging and single-use plastics used by 
the Group. 

SUPPORTING OUR COMMUNITIES 

We strive to make a positive impact on our customers and the communities that we serve through jobs, training opportunities and supporting local charities.   

Below are some of the initiatives with which our colleagues were engaged in order to help build brighter futures for their communities. 
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Copthorne Hotel Cardiff, UK 
The Welsh Blood Service warmly thanked the Copthorne Cardiff team for their support and commitment whilst the hotel hosted the venue for blood donation 
clinics which were open to hotel staff and the public.  Blood donating sessions were held in March, April and May of 2021. 

 
 

The team from the Welsh Blood Service at the blood donation clinic held at the Copthorne Cardiff hotel in March 2021. 

 
 
Grand Copthorne Waterfront Hotel and Copthorne King’s Hotel, Singapore 
In April 2021, employees at Grand Copthorne Waterfront and Copthorne King’s Singapore were recognised, for their efforts in overcoming the day-to-day 
challenges during the pandemic whilst ensuring guests’ stays were comfortable and safe. Care packages which included reusable masks and sweet treats were 

distributed to staff across various departments. 

 

 
 
 
Copthorne Hotel Effingham Park, UK   
In April 2021, the hotel was re-launched as My Academy, a talent-hunting training academy focussing on providing a career path for aspiring hoteliers and 
training next-generation managers, enabling staff to gain formal qualifications.  Whilst the hotel was closed due to the pandemic, this initiative enabled the hotel 
management team to be cross-skilled and multi-disciplined across four key operational areas of the hotel business thus providing them with in-house and on-
the-job training opportunities.    

At the same time, My Academy partnered with national training providers in the UK to offer formal apprenticeships both internally and externally.  Candidates 
were able to achieve recognised qualifications that would aid them in their career either with Millennium Hotels and Resorts or within the hospitality sector. 

Copthorne King’s Hotel and M Hotel, Singapore 
The two hotels lent their support to the Singapore Cares (SG Cares) Movement, celebrating the Singapore spirit through everyday acts of doing good. Themed 
‘Together, Singapore Cares’, the movement is a collaboration between the National Volunteer & Philanthropy Centre and Singapore’s 2021 National Day 
Engagement Committee.  

For the movement, the Copthorne King’s Hotel donated 500 pillowcases and 200 king sized duvet covers to the Singapore Red Cross and both hotels are also 
supported the Singapore Red Cross with a fundraising campaign.  

Copthorne Hotel Cameron Highlands, Malaysia 
To support the local community, the hotel served as a COVID-19 Vaccination Centre over two days in July 2021. 

Providing a conducive venue for vaccination, the hotel assisted in speeding up the vaccination process to ensure that the local community was well protected 
against the pandemic. It also helped to achieve herd immunity in the area, which had been badly affected by the pandemic lockdown and assisted to restart the 
region as a tourist destination.  

Over the two days, a total of up to 2,478 doses of the Pfizer vaccine were administered to residents from the neighbouring Tringkap, Kea Farm, Brinchang and 
Tanah Rata towns. Response from the community was very encouraging with long queues of people waiting to be registered for a vaccination.    
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Due to the hotel’s strategic location, a vast lobby space, ample parking facility and a huge compound to facilitate queueing and processing, the vaccination 
team from Malaysia’s Ministry of Health were able to achieve a record of just over 1,400 doses administered in one day compared to much lower doses which 
had been administered when a community hall was used.    

Hotel staff provided secondary support over the two days in July, managing traffic flow, setting up and cleaning the vaccination area, and assisting people with 
enquiries. The busy atmosphere at the hotel was also a good reprieve from the unprecedented quiet period due to the pandemic travel restrictions. The hotel 
team also received positive feedback from the local community on the organisation of the vaccination drive. 

 

 
 

Copthorne Cameron Highlands served as a COVID-19 Vaccination Centre for the local community in July, helping to drive vaccination rates. 
 
New World Millennium Hotel, Hong Kong 
Hotel staff enjoyed a week focussing on wellbeing during its Wellness Week held from 19 to 23 July in 2021.  Kickstarted in 2019, the annual affair promotes 
mental and physical wellness, as well as the importance of leading a healthy lifestyle among employees. 

Employees enjoyed a series of activities designed to bring about greater awareness for one’s mental and physical health. This included creative sessions, 
cancer prevention and detection education classes and a ‘Fruit Day’, where a selection of nutritious fruits were prepared for staff. 

 
 

As part of the Wellness Week, New World Millennium Hong Kong organised a talk on cancer prevention and early detection. 

 
Millennium Hotels and Resorts (“MHR”), Singapore 
In August 2021, six MHR hotels in Singapore kickstarted a food donation drive to support needy households and manage food waste.  Committing to reduce 
food waste and give back to the community, the hotels partnered with Divert for 2nd Life (D2L), a community organisation that helps to rescue and divert excess 
prepared food that might otherwise end up being thrown away.   

Surplus prepared food, together with excess food ingredients was forwarded to low income people and those facing food insecurity within the community. 
Through its donation efforts, the hotels were also able to cut down on food wastage.  

LOOKING AHEAD 

We will continue to step-up our corporate responsibility efforts with the knowledge that this is a long-term pledge that will help to keep us on the path to creating 
a more sustainable and responsible future. 


